Library Advocacy Top-10 List

Don’t Wait! Keep the library top of mind in your community all year round. If the community and

your funders know you and see you as an involved community member, they are more likely to
advocate for your funding needs.

Take the Library on the Road! Many of your funders may never set foot in the library. Put the

library where the people are and surprise your community by having a presence at events and places
where they don’t expect to see the library. Take the library message to sporting events, the farmers’
market, and the mall—anywhere that people gather!

Make Connections! Connect with the community on a more personal level. Find new and
consistent opportunities to engage with community members, influential members of the community
and your funders.

Create Library Advocates! Ask people in the community or local organizations to spread a

positive message about the library. The messages shouldn’t just come from you!

Partner in the Community! Build consistent and strong partnerships in the community. Bring

value to local organizations and highlight distinct library resources, while putting the library in front of
the broader community. Encourage your current partners to tell their stories to your funding bodies.

Empower Your Staff! Your staff members can be your biggest advocates. Make sure they are

comfortable talking about the library and funding in any context. Encourage them to start conversations
in the community—on and off the clock.

Capture and Feature Compelling Stories! The lives you change every day humanize statistics
and represent the most compelling format to talk about the value of resources, staff and the overall
library. Show your community real examples of how the library provides essential value to individuals
and the broader community. Tell these stories to the media, influential members of your community
and local funding bodies.

Use Statistics Effectively! Only use local and national statistics that are relevant to your

community.

Integrate Messages and Effort! Think about the vehicles you are using to talk to the community
and find ways to integrate messages that help solidify the library’s value. Ensure that the message is
appropriate for the audience you are trying to reach.

Use Social Media! Beyond your Web site and other communication channels, dialogue with your

community where they are most comfortable. Use the power of social media to consistently and
effectively communicate the value of the library—and ask your fans to pass it on!



